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February 1, 2008

Editorial

Are You Up Yet? 

It is hardly a revelation that teenagers like to sleep late. But more and more research is showing that this is not just a preference — or even the result of late-night studying or instant messaging — but is rooted in their biological rhythms. All of this would be little more than an interesting observation except that most high schools start so early, and so many teenagers are having a hard time staying awake. 

A recent Op-Ed article in The Times cited a National Sleep Foundation survey in which more than a quarter of the students reported that they fell asleep in class at least once a week. Researchers say this is true because youngsters — beginning around age 12 until they reach their mid-20s — only start producing melatonin, the sleep-inducing hormone, around 11 p.m. and that production peaks until about 7 a.m. In adults, melatonin peaks until around 4 a.m. Trying to wake up a teenager before 7 o’clock is like trying to awake an adult before 4 a.m. 

The obvious remedy would be for high schools to start later — well after 8 a.m. A handful of schools that have switched have reported beneficial results. School officials in Minneapolis say that attendance improved and students’ grades rose slightly after they changed to an 8:40 a.m. start several years ago. In Wilton, Conn., where the high school start time was pushed back to 8:20 a.m. from 7:35, teachers and parents reported improved student behavior and greater alertness. Surveys of students in both districts indicated that they did not use the later starts as an excuse to go to bed later. 

Numerous districts have considered the idea of later high school hours, only to drop it because of fierce adult opposition. Coaches complain that the later classroom hours in the afternoon would take time from their training programs and teams’ success. School bus companies would be forced to change their schedules. And many parents complained that they would have to adjust their own schedules. 

Many school officials say more research is needed. We’re all for that, and for remembering that the goal is to educate youngsters — and for that they need to be awake. 

SHOPPER THE CURIOUS SEA LION WAS SHOT TO DEATH
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The spunky California sea lion that appeared in Petaluma parking lots and made a habit of swimming up the Petaluma and Napa rivers died of a gunshot wound, Marine Mammal Center officials said Wednesday. 

A necropsy conducted on the mammal Tuesday night revealed that a bullet shot from a large caliber gun at close range had traveled through the 6-year-old sea lion's head, near his left eye.

Investigators said they do not know if the animal was shot in the Napa Valley vineyard where it was discovered Tuesday, or perhaps earlier in the nearby Napa River where it was seen frolicking days before. 

“I'm utterly disgusted, it makes me absolutely sick to my stomach,'' said Kerry Macleod, a manager at Cycle West motorcycle shop in Petaluma, where the sea lion spent two days hanging out in the parking lot, peering through windows and earning the nickname Shopper. 

The sea lion was found dead Tuesday at a St. Helena vineyard, two weeks after the 7-foot, 286-pound animal had been rescued from the Cycle West parking lot, and returned to the ocean with two yearling sea lions. 

No suspect has been identified. 

Shopper was the eighth sea lion this year brought to the nonprofit Marine Mammal Center in Sausalito with gunshot wounds, said spokesman Jim Oswald. Last year, about 60 sea lions were gunshot victims. 

“When you shoot any type of mammal at close range, and especially in the face area, it's not accidental,” Oswald said.  “For lack of a better term, I would call them mean-spirited people who see animals and take shots at them.'' 

Investigators from the National Marine Fisheries Service plan to investigate the crime, said Deputy Special Agent Brett Schneider. 

If found, the perpetrator could face a $25,000 fine, or one year in jail, or both. But because the bullet passed through the sea lion's body, and there is no telling where he was shot, investigators are working without leads, Schneider said. 

“There's really not a lot we can do unless someone comes forward,'' he said. 

The Marine Mammal Center removed the sea lion Tuesday afternoon from Benessere Winery, north of St. Helena, near the Napa River. The sea lion had been dead for one to two days, Oswald said. 

Shopper appeared to have dragged himself several hundred feet from Napa River, where he was last spotted Sunday. He was shot sometime between Sunday and Tuesday morning, Oswald said. 

“He was very curious about humans, he would always come up to them,'' he said. “There's really no answer to why someone would do this.'' 

The wayward sea lion was first seen in Petaluma, where he hung out for more than a week in June and spent a few days in the parking lot of the Cycle West motorcycle shop. 

“We got such a kick out of it, he was rolling around in the dirt, having a good time,'' Macleod said. 

“Shopper had probably traveled north to the Petaluma River to feast on carp and other fish,” Oswald said. 

Before releasing him at Point Reyes National Seashore on June 22, The Marine Mammal Center gave Shopper a clean bill of health, and attached an orange tag on his flipper. 

The tag is one of the first things Robin Wade, fish exhibit coordinator at the Yountville office of the Department of Fish and Game, noticed when she examined the sea lion Friday. 

“He was basking in the sun, and eating his way upstream,'' she said. 

Wade placed yellow tape and signs around several 6-foot deep pools where the sea lion was frolicking Friday. Shopper probably traveled up to the Napa River near St. Helena because of the shallow pools and abundance of fish, experts said. 

“He was very smart, active, and very healthy,'' Oswald said. “It makes it all even more sad when you know he probably would have had a nice, long life.'' 

The National Marine Fisheries Service asks anyone with information to call their hot line at (800) 853-1964. 

You can reach Shadi Rahimi at 521-5213 or srahimi@pressdemocrat.com.

AT CLOSE RANGE: KILLING OF `SHOPPER' WAS ACT OF BREATHTAKING COWARDICE
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Is there an act more cowardly than shooting a defenseless animal through the eye -- at close range? We're hard-pressed to think of one. Nonetheless, this was the fate of the curious sea lion that the North Bay had come to know as “Shopper.” 

Two weeks ago we were in wonderment about this mammal's antics, how he swam up the Petaluma River and roamed a downtown Petaluma parking lot, peering in store windows and entertaining locals.

Now we're scratching our heads at the cold-heartedness involved in the killing of this same sea lion days after it had found its way up the Napa River.  “Shopper'” was found dead in a St. Helena vineyard on Tuesday. 

The first experience left us delighted. The second leaves us nauseated. 

The only positive thing that can come from this now is news that someone has provided information that will help authorities find the person or persons responsible. The Napa Humane Society is offering a $500 reward for such information. We hope someone will step forward. This shooting cannot be undone, but neither can it be tolerated.


Name______________________________________

Date________________________________

The Art of Rhetoric:                                                                                                          Learning How to Recognize and Use the Three Main Rhetorical Styles

Rhetoric (n) – the art of speaking or writing effectively (Webster’s Definition)  

Aristotle – Greek teacher/scientist (384-322 B.C.); student of Plato; teacher of Alexander the Great; author of over 170 works, 30 of which survived

Back in the fourth century B.C., Aristotle wrote The Rhetoric, which is widely regarded as the most important work on persuasion ever published.  He tackled the question, “How do we come to believe something or to believe we should act in a certain way in the absence of knowing ‘the truth’?” 

Aristotle identified three major elements that are necessary for an argument to be persuasive.  Think of these as three ways that people are persuaded or that they come to believe things or to act upon things.  These three rhetorical styles still drive persuasive arguments today.
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Logos: the logic of an argument.  First and foremost, and argument has to make sense.  It has to be logical, well supported by a number of experts in the field, and within realm of the audience’s experience.  Here is where we consider evidence and reasoning as parts of the persuasive process. 
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· Pathos: the emotion of an argument. A persuasive message should also appeal to the emotions of the audience.  To do this, arguments should be supported with concrete examples to show the audience that the speech can directly relate to them or people like them.  Sometimes we come to believe something or to act upon something just because of a gut feeling or an appeal to our emotions.  We act out of fear and greed, as well as out of love and compassion. 
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· Ethos: the credibility of the speaker.  Sometimes we believe something or act upon something simply because someone we trusted told us it was so.  In order to build credibility, speakers need to dress properly, act professionally, use believable, well-documented sources, and have charisma.  A credible speaker is liked and trusted by the audience.

Now that you are familiar with the three main rhetorical styles, what examples did you see in the two editorials that you read?

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Take a moment to label examples of logos, pathos and ethos in the editorials that you read today.
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Of particular relevance at this time is the association of rhetoric with political campaigns.  Examine the political cartoon at the left.  What does it mean to you?  How might understanding the art of rhetoric help us to think more critically about political campaigns and politics?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Homework:

Find an editorial that interests you.  You can use any newspaper or you can check online.  Editorials from the New York Times can be accessed at http://www.nytimes.com/pages/opinion/. 

Read the editorial, and then thoughtfully answer the following questions:

1. What is the main idea of this article?

2. What is the author trying to accomplish?  How can you tell?

3. What makes this article persuasive?  Be specific.

4. Who is the target audience for this article?  How do you know?

5. What persuasive elements are present in this article?  What examples of logos, pathos and ethos do you see in the article?  Be specific.

Your response should be about one page in length, neatly handwritten or typed.  Please attach the editorial that you used.  Some students will be asked to share their responses with the class.

